
FAST FASHION
Start Environmental Action



S.E.A PROJECT
A project like no

other.

Some of the young people shared
how they wanted to keep going to
the park for daily exercise, they

wanted to keep going to the
beach for fresh air and they

liked the idea of fewer cars on
the road - Permanently! Our

planet was healing itself because
we as humans had slowed down.

Young people, youth activists,
freelancers and artists have
all been involved in aspects of

the S.E.A project, including
designing the S.E.A logo,

researching and creating short
films, creating the curriculum
resources. We are now asking

that you as young people,
influencers, teachers, youth

workers or parents continue to
champion their work by getting
involves, educated and be a fan

of the S.E.A project. 
 

Youth Focus NW
"Youth Focus North West is an

organisation with strong youth work
roots. We work in partnership with
young people and organisations to
have a voice where it counts. Our

youth voice work gives young people
the opportunities to make a

difference individually, locally,
regionally and nationally."

Why Sea?

The S.E.A project began in November
2020 during Covid, when we (young

people) told Youth Focus North West
about the green spaces where we lived
and the differences we had noticed in
the world around us over lockdown.
Everyone remembers the dolphins in

Venice and the long warm summer we
had!
 
 
 

COP26 is the chance for world
leaders to hear what young

people and communities think and
feel about climate change, it's a

chance for them to make
changes on our behalf, not fight
against us! We believe the only

way young people can hold
people to account is through

education and therefore S.E.A is
a starting point for us to engage

in the climate movement. 

Two of the young people involved,
Emma and Harriet, shared that they
wanted to see less talk and more

action, fewer decision-makers talking
and more young people feeling

connected and empowered to take
action.   

 
It was at this point when young

people working with Youth Focus NW
wrote a funding bid to Electricity
Northwest asking them to support

young people to have a voice in topics
that are connected to the

environment.  

page is written in collaboration with young people



Link to the School Curriculum
(See pg 22)

Geography Curriculum
English
Art

Computing

Look out for the red dots! This means
that the page links to the specific
part of the School/NYA Curriculum!

Link to the Youth Work
Curriculm (See pg 22)
Leadership, civic engagement

and participation
The environment and

sustainable development
Arts, Culture and Heritage

Look out for the red dots! This means
that the page links to the specific
part of the School/NYA Curriculum!

This pack is for
teachers and young

people alike.

HOW TO USE
THIS PACK

How To Use
This pack is for you to use as you
please and at your own pace. It

is filled with resources
specifically tailored to exploring
fast fashion. From documentaries

to quizzes to activities we
encourage you to choose what
works best with the group of
young people you are working

with. 

Yours to Use!
These are absolutely yours to

use as you wish! 

Use them, share them and
let's make sure Climate Change
is at the top of the agenda.

About
This resource is one of a set of
6, based on a project called
Start Environmental Action
(SEA) led by young people.

These resources are focused on
6 themes and are coupled with
webinars. For more information
be sure to check out the end of

this pack.

Printable Sheets
Throughout this pack, there
are printable posters and
sheets for young people to
fill out. These can be filled

out online (which we
encourage) or if needed can

be printed.

Links to
the

Curriculum

Links to
the

Curriculum



'Fast fashion can be defined as cheap, trendy

clothing that samples ideas from the catwalk or

celebrity culture and turns them into garments in

high street stores at breakneck speed to meet

consumer demand. The idea is to get the newest

styles on the market as fast as possible, so shoppers

can snap them up while they are still at the height

of their popularity and then, sadly, discard them

after a few wears.' – Good On You 

 

WHAT IS FAST FASHION?

A definition by Good On You 

Nowadays, fast fashion

brands produce about 52

"micro-seasons" a year or

one new "collection" a

week.

The fast fashion industry

hurts soil, woodland, and

our entire ecosystems

from the chemicals used

to the waste created.

Many of us are familiar

with the news about Nike

sweatshops, but they're just

one of the many fast

fashion brands violating

human rights for the sake

of fashion.

We are living in a

disposable society.

'The people who make

our clothes are

underpaid, underfed, and

pushed to their limits

because there are few

other options.

Garment quality is

declining every year. As a

result, our clothes

immediately look faded,

shapeless, or worn out.

Fast fashion isn't

free. Someone

somewhere is

paying.



HOW DO I SPOT FAST
FASHION?

Low quality and
cheap material

Its low quality because it

is cheap and easy to

source and makes it

easier for the quick

turnaround these brands

need.

Do they have
transparent supply

chains?

Did you see a trend
from fashion week
appear quickly in a

store's window?
 

What are the materials
they’re using?

Is the clothing
extremely trendy

and will it be out of
style next year?

 

Take a look at their website! If

they proudly tell you where

their factories are that’s a
good sign. If you have to dig for

it through their FAQ page –
that's not a good sign.

Are they using recycled,

renewable and natural-

based materials? Are they

using cheap fabrics?

How well are the
garments made?
Are they made to

last?
 

Look Beyond the
Obvious

Beware the Cause
Marketers

 

Are new styles coming
in every week?

These aren't

exhaustive questions

and it is always

worth looking more

into a brand.

Companies rarely publish how much

money actually gets donated to their

’cause’, according to one 2009 study they

can legally say they ‘donate a
percentage of profits to a cause – even

if that percentage is .0000001%.

https://en.wikipedia.org/wiki/Cause_marketing#cite_note-13


A Brief History of Fast Fashion
FROM COTTON MILLS TO CONTACTLESS

The 1800's

1900's-1950's

1960's-1970's

1970's-2000's

2000's onwards

Before the 1800s, most people relied on raising sheep to get wool to spin yarn to weave cloth to….

Well, you get the picture. The northwest played a very big role in the textile industry during the

industrial revolution. The Lancashire cotton mills produced 32% of the worlds cotton in 1871. First

patented in 1846, the sewing machine contributed to an extremely rapid fall in the price of clothing

and an enormous increase in the scale of clothing manufacturing.

If you've ever wondered when fashion trends began moving at a dizzying speed, it was the 1960s,

people embraced cheaply made clothing to follow these new trends and reject the sartorial

traditions of older generations. Soon, fashion brands had to find ways to keep up with this

increasing demand for affordable clothing, leading to massive textile mills opening across the

developing world

The fabric restrictions and more functional styles that were made necessary by World

War II led to an increase in standardised production for all clothing. Middle-class consumers

became more receptive to the value of purchasing mass-produced clothing after the war.

Continued to grow and in the 60s and 70s the high street became very popular for

middle-class people and fashion began to grow.

 

Fashion has expanded massively with wardrobes growing and clothes dropping in price.

However, this comes with consequences such as unjust labour practices and catastrophic

amounts of waste. In an industry that has historically been focused on moving faster, it's

time to consider slowing down, at least enough to be mindful of the purchases we make.



Where do you want the
future of Fashion to go?
FILL IN THE BLANKS TO EXPLORE WHAT YOU SEE THE FUTURE OF
FASHION LOOKING LIKE

Year...2030

Year...2050

Year........

Year......

Year........



FAST FASHION FACTS QUIZ
SHEET

How much unused
clothing is hanging in

our wardrobes??
A) 100 million

B) 10 billion

C) 30 billion
Wearing something for an
extra 9 months reduces its

carbon footprint by....
A) 5-10%

B) 20-30%

C) 40-50%

What's the average life
span of clothing?

A) 2 years

B) 3 years

C) 4 years

How many gallons of
water does it take to

make one pair of jeans?
A) 180 gallons

B) 80 gallons

C) 810 gallons
What % of carbon

emissions is the fashion
industry responsible for?

A) 4.5%

B) 10%

C) 8%

How many items of
clothing are sent to

landfill every 5 minutes?
A) 5,000

B) 8,500

C) 10,000

How long does polyester
take to decompose?

A) 150 years+

B) 90 years+

C) 200 years+

What % of Millenials and Gen
Z intend to buy more

second-hand fashion after
the pandemic?

A) 48%

B) 76%

C)56%

People in the UK spent ??
billion on clothing in

2019.
 A) 59.3

B) 21.9

C) 67.43



FAST FASHION FACTS
ANSWER SHEET

How much unused
clothing is hanging in

our wardrobes??
A) 100 million

B) 10 billion

C) 30 billion
Wearing something for an
extra 9 months reduces its

carbon footprint by....
A) 5-10%

B) 20-30%

C) 40-50%

What's the average life
span of clothing?

A) 2 years

B) 3 years

C) 4 years

How many gallons of
water does it take to

make one pair of jeans?
A) 1800 gallons

B) 800 gallons

C) 8100 gallons
What % of carbon

emissions is the fashion
industry responsible for?

A) 4.5%

B) 10%

C) 8%

How many items of
clothing are sent to

landfill every 5 minutes?
A) 5,000

B) 8,500

C) 10,000

How long does polyester
take to decompose?

A) 150 years+

B) 90 years+

C) 200 years+

What % of Millenials and Gen
Z intend to buy more

second-hand fashion after
the pandemic?

A) 48%

B) 76%

C)56%

People in the UK spent ??
billion on clothing in

2019.
 A) 59.3

B) 21.9

C) 67.43



IMPACT OF THE BIG BRANDS

H AND M
H&M is one of the leading fast-

fashion brands facing scrutiny for its

unethical labour and waste

generation. Recently, the brand

topped the Fashion Transparency

Index, meaning they’re more honest

about environmental and human rights

practices than most brands.

Can you think of any examples of fast fashion?

URBAN OUTFITTERS
A brand convicted of numerous human

rights and environmental violations. For

one, they’ve been known to be quiet

about their supply chain, and they

haven’t shown evidence of minimising

waste or water consumption. Plus, they

haven’t demonstrated that they pay

their employees a living wage.

NIKE
One of the biggest problems with

Nike is it's labour practices. They’ve
been accused of forced labour in

China and have also been linked to

forced inmate labour in the United

States. 

ACT
How do we tackle fast

fashion?

THINK

How long did that

piece of clothing

take to make?

FEEL
What conditions

do employees

work in?

SHEIN
Similar to sites like Romwe and Zaful,

Shein isn’t doing much to communicate

their environmental or human rights

impact. They’ve always been tight-

lipped about all aspects of their

supply chain and worker policies. This

lack of transparency is troubling.



What are their ethics like? eg how well are their workers treated, how much

waste do they create?

First Thoughts:

FASHION REVIEW
PICK A CLOTHING BRAND TO REVIEW, LETS SEE HOW
SUSTAINBLE THEY ARE

Estimated Worth

Go through the fast fashion checklist, how many does this brand fall under?

Expand your answer by exploring how this is shown.

Owner of brand:

Brand Brand established;

Student Name: Date:

In conclusion, is this fast fashion or sustainable? What are some improvements

they could make?



Macklemores
Favourites

Who?
An American rapper who's part of the hip-hop duo

Macklemore & Ryan Lewis, known for the hits
"Thrift Shop" and "Can't Hold Us."

Watch
https://youtu.be/QK8mJJJvaes

Cons of charity/thrift shopping
•Charity shop shopping can be time-consuming

•Sometimes online thrift shops have bought from fast fashion

websites to sell on.

There's a lot of buying to sell so be careful

Why?
The song's lyrics show Macklemore's esteem for

thrift shops and saving money, rather than
flaunting expensive items like many rappers.

Pros of charity/thrift shopping
•You can get good quality clothes for cheap

•It is a charity shop- you’re also donating to charity!
•The online world makes it easier to find clothes you want

•Buying fast fashion brands second-hand means fewer clothes going to

landfill.
 

https://youtu.be/QK8mJJJvaes
https://en.wikipedia.org/wiki/Thrift_shop


Reduce, Reuse, Restyle

BASE CLOTHES SPEND TIME WITH YOUR

CLOTHES

 

LAYERS ARE YOUR
FRIEND

KEEP SOME OF YOUR

FAVOURITES!

30 WEAR RULE
SHARE YOUR
CLOTHES!

Hold onto clothes you really like! Fashion is

cyclical so chances are what's no longer in

style will become trendy again in a few years.

Think the new 2000s/90s vibe that has come in

again recently. That doesn't mean donating

some but if you have any favourite piece that

you don't think is in style, hang on to it just in

case!

GET STAINS OUT!

Try and make changes that can work throughout theseasons e.g. layers! Layers have worked for yearsand are almost timeless- for winter a long-sleevedtop underneath a shirt with a jumper on top?Perfect. In spring you no longer need the jumper,then in summer, you can wear a t-shirt. Skirts anddresses that look good with and without tights andjackets are a go-to. The possibilities are endless!
 

Stains do not equal the death of your clothes so don’t give up hope! You can get the grass stains out with

vinegar, blood with salt, sweat with lemon juice and don’t forget, Google exists for a reason.

Before buying new clothes ask yourself if you will

wear them at least 30 times. If you can invest in

long-wear items then do so, you will get much more

wear out of them and they won't fall apart after

a few wears.

Sharing and swapping clothes with friends and siblings isthe best way to expand your wardrobe for free!Dresses, skirts, trousers, tops, you name it, sharingthings around means you don’t have to buy a new outfitfor every event.
 

These are normally one colour and have no

loud patterns. By having these staple pieces

you have a range of things to pair your

statement pieces/more seasonal ones with.

Mixing and matching create a big range of

outfits and you don’t have to buy a whole

new wardrobe- it just looks that way.

If you have the time, every few months

spend an evening with some tunes reviewing

your wardrobe, trying things on and

matching things together you wouldn’t
normally. This gives you a chance to see

what works and also reminds you of what

you own- don’t forget about the £30 billion

of unworn clothes!

 



FAST
FASHION

ISN’T FREE

 IS

someone,
somewhere,

paying. 
 
 
 
 

At what cost do your clothes come at?



DESIGN YOUR OWN SUSTAINABLE
CLOTHING LINE ACTIVITY

Initial Idea Clothing Type What makes it
Special?

HOW WILL IT B
E

SUSTAINABLE ?

HOW WILL THE CLIMATE
BENEFIT?



DESIGN YOUR OWN SUSTAINABLE
CLOTHING LINE ACTIVITY #2

Now you have your initial idea get creative and start drawing/writing about it. What makes it special?

What materials will you use? Who is it designed for? Once you have drawn your clothing have a go writing

a short letter on why your clothing should become a reality

GET CREATIVE!



Campaign/ Post
messaging

Aims of the campaign

Tweet (140
characters!)

How else will you get
the message out?

My hashtag will
be....

Instagram Post

Tik Tok 

DESIGN A
POST FOR

SOCIAL MEDIA

You can write or draw your post

In the boxes below, see if you can design a
mini-campaign for social media. Maybe you use
all platforms maybe you just use one! What
will make your social media campaign stand
out! How will you raise awareness of fast

fashion?   
 

What will you concentrate on?
 

How will you make an impact?. 

Bonus activity! Design a Post for
social media Year: Date:



Dan Pontarlier @dpontarlier

INSEARATION WALL FAST
FASHION

"Marielle advocates for more plus-size options
from sustainable fashion brands on her
Instagram account with her hashtag

#slowfashionforall.
Her curated looks are testament to her

success, and suggest that slow fashion brands
are waking up to the fact that ethical

clothing should be accessible in all sizes. "
 

Aja Barber @ajabarber

Aja is a "writer, stylist and consultant
whose work deals with the

intersections of sustainability and the
fashion landscape. Her work builds

heavily on ideas behind privilege, wealth
inequality, racism, feminism, colonialism
and how to fix the fashion industry

with all these things in mind. "

Emma Slade Emondson    
 @emsladedmondson

"Emma's Instagram grid offers a bounty
of delightful retro-leaning, second-hand

finds. She’s proof that you can look
amazing and shop entirely second-hand.
She also uses her platform to educate
on issues around race and intersectional

activism as well as sustainability."

Marielle Elizabeth
@marielle.elizabeth

"Dan Pontarlier is a Paris-based
sustainable fashion advocate and

upcycling enthusiast.
Follow him for excellent upcycled

menswear inspiration and advice about
sustainable living. His book From Trash

to Runway offers even more insight into
how to create stylish new looks from

items you already have."
 

Mikaela Loach @mikaelaloach
 Mikaela "draws the connection between

sustainable fashion and racial justice. 
She argues that the confidence you get
from wearing a great outfit is not true

empowerment if it disempowers the
person who creates it. A climate
activist first and foremost, Loach

regularly posts her all second-hand and
sustainably sourced outfits alongside

information about her work with various
direct action campaigns."

Daisy @igotitfromthecharityshop

"Daisy runs “I Got It From the Charity
Shop” on Instagram, dedicates her

profile to her charity shop finds, as the
name suggests. 

Each one of her posts offers advice
for how to get the most out of the
process, such as not overlooking items
that aren’t in your size, and how to
thrift store hunt safely during the

COVID-19 pandemic."

https://www.instagram.com/igotitfromthecharityshop/


If you have got this far, you have
already learnt so much. Who else could
you talk to this about? Maybe your
youth club, younger years or more?
Share all this wonderful knowledge
you have learned. 

C O N T I N U E  T O
R E S E A R C H
When you are buying from any brand
have a look at their ethics and how
sustainable they are. How much waste
do they produce? How much do they
pay their workers? 

R U N  A  C L O T H E S
S W A P !

K E E P  T H E  M O M E N T U M
G O I N G

WHAT CAN
YOU DO?

1
While fast fashion is in the headlines now, it
can easily slip down the radar once the next
big news story happens.
This is not just a today problem, brands with
poor ethics can just be quiet for a few weeks
until the speculation dies down.

2

T R Y  A N D  S H O P
B E T T E R

Where you can, shop in charity
shops or go to car boot sales You
may find some hidden gems.

3
C O N T I N U E  T O
E D U C A T E  Y O U R S E L F
There is so much to learn about
fast fashion from books to tv, 
 continue to learn and expand
your mind.

4
J O I N  M O V E M E N T S
F I G H T I N G  A G A I N S T  T H I S
Have a look online and see if you can
find any campaigns that concentrate
on fast fashion. How can you use your
skills to help them?

5
P R E S E N T  A N
A S S E M B L Y  O N  T H I S

Fast Fashion can seem like a big scary thing that
we have no control over, and although it can be
harder for some than others it is a privilege to be
able to spend more money on clothes that last
longer. We can all do our bit to try and change
the industry. 

However, the real power lies with the companies
and with the masses. How do we change mindsets?  

We all have clothes that we have
fallen out of love with but someone
else might have a new love for them!
See if you can run a clothes swap
somewhere. There are some great
tips online on how to do this

K N O W L E D G E  I S  P O W E R
Always remember, the more you know
the more power you hold. You don't
have to know everything but having an
open mind and continuing to learn can
allow you to become the best person
you can be.

6

7

8



Where To
Go From
Here

So you have done all the
activities, what next?

TRAID is a charity working to stop

clothes from being thrown away.

Turning clothes waste into funds and

resources to reduce the 
environmental

and social impacts of our clothes.

Traid

Journalist Lauren Bravo loves clothes
more than anything, but she's called

time on her affair with fast fashion in
search of a slower, saner way of

dressing. In this book, she'll help you do
the same.

How to break up with fast fashion by
Lauren Bravo

Explores the impact of fashion
on people and the planet, who

really pays the cost?

The True Cost Doc

HT T P S : / / YOU TU . B E /NXHCPLZRECW

Join fashion journalist Clare Press as she
dives into the world of sustainability,

culture, ethics, and of course, fashion. With
every episode, Press highlights a new voice,
bringing together interviews with brand

founders, social justice advocates,
sustainable fashion models and more.

Podcast: Wardrobe Crisis

In this doc they meet wtih some of the
most innovative companies on the planet to
get their opinion on clothing and its future,including: heroes of sustainability,Patagonia; tech-clothing giants, Studio XO;sportswear icon, adidas and more!

The Next Black - A film aboutthe Future of Clothing

HT T P S : / /WWW . T RA I D . O RG . UK /

H T T P S : / / YOU TU . B E / X C SGLWRFE4Y

https://youtu.be/nxhCpLzreCw
https://www.traid.org.uk/
https://www.traid.org.ukhttps/youtu.be/XCsGLWrfE4Y


Links to Curriculum

human geography, including types of

settlement, land use and economic activity

How human and physical processes

interact to influence, and change

landscapes, environments and the climate

How human activity relies on the

effective functioning of natural systems

GEOGRAPHY CURRICULUM

 

produce creative work, exploring

their ideas and recording their

experiences

about the history of art, craft,

design and architecture, including

periods, styles and major movements

from ancient times up to the

present day.

Art

 are responsible, competent,

confident and creative users

of information and

communication technology. 

create, re-use, revise and re-

purpose digital artefacts for

a given audience.

 Computing

 write clearly, accurately and

coherently.

use discussion to learn

are competent in the arts of

speaking and listening, making

formal presentations,

demonstrating to others and

participating in debate

English

 

Enabling young people’s voices to
direct discussion, activities and

projects that they participate in.

understanding the connections

between local, regional, national

and international history.

Leadership, civic engagement

and participation

Links to Youth Work Curriculum

Enabling young people to consider

their impact on their environment.

 Implementing the SDGs in their own

practice.

Offering opportunities for young

people to develop creative responses

to areas of interest.

The environment and

sustainable development
Providing opportunities for

young people to develop and

perform their artistic and

creative aspirations, such as

writing poetry or lyrics

Arts, culture and

heritage

Through
making the
information
their own

Applies to
all

pg 17,19

Applies to
all

especially
pg 11,19.

pg 15,16

Encouraged
throughout

Throughout
there is a

concentration
on climate

Encourage yp
to write a
poem on

climate change
for example



Sources
-https://www.greenpeace.org.uk/news/9-reasons-to-quit-fast-fashion-this-black-friday/

https://ejstyle.co.uk/blog/fast-fashion-statistics/

https://goodonyou.eco/what-is-fast-fashion/

https://www.sustainably-chic.com/blog/what-is-fast-fashion

https://www.thread.com/gb/tips/men/style-advice/how-the-20-year-rule-predicts-how-youll-dress/

https://www.globalcitizen.org/en/content/sustainable-fashion-activist-follow-social-climate/?template=next

https://www.borgenmagazine.com/5-organizations-who-are-in-the-fight-against-fast-fashion/

https://www.traid.org.uk/
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Youth Focus NW
"Youth Focus North West is an

organisation with strong youth

work roots. We work in

partnership with young people

and organisations to have a

voice where it counts. Our

youth voice work gives young

people the opportunities to

make a difference individually,

locally, regionally and

nationally."

"We are committed to developing

Youth Work practice in the North

West. We want to see a vibrant

Youth Work sector that is equipped,

qualified and able to meet the

needs of young people. 93% of

participants on our Youth Work

training programmes said they now

felt equipped to build professional

relationships with young people."

"Founded in the early 90s as

North West Regional Youth

Service Unit to provide

support to Local Authority

Youth Services we have

evolved over the years to

become Youth Focus North

West."

We Deliver

We Develop

We Bring Together"

"Our mission is to improve the

lives of young people in the

North West

We do this by working in 3

strands

 

https://www.youthfocusnw.org.uk/what-we-do/we-deliver
https://www.youthfocusnw.org.uk/what-we-do/we-develop
https://www.youthfocusnw.org.uk/what-we-do/we-bring-together


Jess Leigh
I hope you enjoyed learning from this pack and

be sure to check out the other resources

within this set. And hello! My name is Jess and

I am a freelancer, activist and Trainer

Consultant. I also was lucky enough to  design

these resources.

 From intersectional feminism to mental

health and diversity to a Tedx talk and

speeches across the globe I am lucky to have

a wealth of knowledge of participation. For

any enquiries including talks/freelancing

please feel free to email me at;

jessicajleigh@yahoo.co.uk

 

You can also find me on

Instagram where I share

activism (@jesssjleigh) and

linked in/Twitter etc! A big thank you to all the

young people involved! 

This project was funded by

Electricity North West and

made possible with support

from Youth Focus North

West.

About the Creator


